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Adidas, Air France, Balenciaga, Bulgari, Cadbury, Cartier, Centre Pompidou, Chanel, Chaka Khan, Christian Dior, Cirque du soleil, Citroén, Comédie-Francaise, Converse, Coca Cola, Diesel, Dom Pérignon, Elite,
Galeries Lafayette, Givenchy, Google, Gonzales, Hermes, Isabel Marant, Issey Miyake, Jessie Ware, Kenzo, Kylie Minogue, Lacoste, Lemaire, Louis Vuitton, Marks & Spencer, MIKA, Microsoft, Nespresso, Nissan,
Otsuka Pharmaceutical, Panasonic, Pet Shop Boys, Peugeot, Puma, Reebok, Shanghai World Expo, Sony, TED, Toyota, Uniglo
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Based in Paris, France

| COULD NEVER BE A DANCER is a special and unique Paris-based artist duo, using dance as the key element to a visual, conceptual and pop ensemble.

As choreographers, creative directors and directors, Carine Charaire and Olivier Casamayou “export” dance towards fashion, contemporary art and advertising. From the prestigious Comédie-Fran-
caise to the Centre Pompidou, from French luxury brands (Hermeés, Chanel, Cartier, Givenchy, Kenzo) to international artists (Chaka Khan, Jessie Ware, Metronomy, Kylie Minogue, Yelle), they enjoy
taking part in pop culture while challenging its codes in order to say something about our times.

CARINE CHARAIRE
After 20 years of studying classical then contemporary dance since the age of four, Carine Charaire performed for choreographers Blanca Li, Marco Berrettini, Jérdme Bel, and contemporary artists
Pierre Joseph, Elodie Pong, Boris Achour, and Edouard Levé.

OLIVIER CASAMAYOU
Olivier Casamayou, with a high-level “agrégation de grammaire” diploma, is a self-taught dancer who developed, through his solos and trios (Natyam, Techno Animal, 3003), a multi-referential and
unique language that was honored in 1996 with the First Prize for Best Dance Solo in Belgium (organized by Alain Platel). He has also performed for Jérome Bel, Marco Berrettini and Edouard Levé.
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